THE PROMOTION STRATEGY OF WONOSOBO TOURISM AND CREATIVE ECONOMY OFFICE IN PROMOTING WONOSOBO TOURISM ATTRACTIONS by Suwarti, Etik
THE PROMOTION STRATEGY OF WONOSOBO 
TOURISM AND CREATIVE ECONOMY OFFICE 
IN PROMOTING 
WONOSOBO TOURISM ATTRACTIONS 
 
 
 
 
FINAL PROJECT REPORT 
 
Submitted as Partial Requirement in Obtaining Degree in the 
English Diploma Program, Faculty of Cultural Sciences 
Sebelas Maret University 
 
 
 
 
By: 
Etik Suwarti 
C9312027 
 
 
 
ENGLISH DIPLOMA PROGRAM 
FACULTY OF CULTURAL SCIENCES 
SEBELAS MARET UNIVERSITY 
SURAKARTA 
2015 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
MOTTO 
MOTTO 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Intelligence without ambitions is a bird 
without wings. 
    
C. Archie Danielson 
 
 
 DEDICATION 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
My beloved mother 
and 
My beloved little brother
PREFACE 
 
The writer would say thank to Allah who always gives His guidance and 
blessing. The writer also delivers her thank to everybody who help her accomplish 
this final project report entitled The Promotion Strategy of Wonosobo Tourism 
and Creative Economy Office in Promoting Wonosobo Tourism Attraction. 
This final project describes the job training activities, the problems faced 
by the writer, and the problem faced by Wonosobo Tourism and Creative 
Economy Office. The solutions of the problems and the strategy used by 
Wonosobo Tourism and Creative Economy Office in Promoting Wonosobo 
tourism attractions are also mentioned in this final project. 
The writer realizes that there are many weaknesses in this final project 
report. Any suggestion, criticism and correction are very expected to make it 
better. I hope this report is useful for the readers. 
 
 
The Writer 
 
 
 
 
 
 
ACKNOWLEDGEMENT 
 
First of all, the writer wants to thank Allah SWT for His blessing and guidance so 
that I could finish this final project. Secondly, I want to thank: 
1. Drs. Riyadi Santosa, M.Ed, Ph.D, the Dean of the Faculty of Cultural 
Sciences, Sebelas Maret University. 
2. Agus Dwi Priyanto, S.S.,M.CALL, the Head of English Diploma Program, 
thanks for the highest dedication to English Diploma Students. 
3. Dra. Diah Kristiana, M.A., Ph.D, my academic supervisor, thank you for your 
support during my study. 
4. Dra. Rara Sugiarti, M.Tourism, my academic consultant, thanks a lot for your 
patience and guidance in finishing this final project report. 
5. All lecturers and staffs of English Diploma Program. 
6. Drs. Rully Esmono Basuki, my job training supervisor, thanks for your 
guidance during the job training in Wonosobo Tourism and Creative Economy 
Office. 
7. Sri Yuningsih, my beloved mother, thanks for your affection, your protection, 
and your support. You are the best mom in this world. 
8. Rizky Sudrajat, my little brother, I’m very lucky for being your sister. 
9. My younger sisiter and her family, thanks for everything you have done for 
me. 
10. Purniawan Achmad Syukhaidi, thanks for always company me in any 
condition. 
11. My best friend Kristine Prabawatie, thanks for this great friendship. 
12. All my friends in English Diploma III program 2012. 
13. My best friends in Kost Agustina, Yulfanah, and Reni, thanks for survive 
when we’re far from home. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
ABSTRACT 
Etik Suwarti, 2015. The Promotion Strategy of Wonosobo Tourism and 
Creative Economy Office in Promoting Wonosobo Tourism Attractions. 
English Diploma Program, Faculty of Cultural Sciences, Sebelas Maret 
University. 
This final project report was written based on the job training done in 
Wonosobo Tourism and Creative Economy Office. The objectives were to 
describe the problems faced by Wonosobo Tourism and Creative Economy Office 
and their strategy to overcome the problems. 
Data were collected using interview technique. Besides, the writer did 
observation by joining the officials who attended or held promotion events to 
determine the strategy of Wonosobo Tourism and Creative Economy Office in 
promoting Wonosobo tourist attractions. 
There were two problems that the officials of Wonosobo Tourism and 
Creative Economy Office encountered. They were problems of limited fund and 
reduced scope of work. The solutions of the problems above were the officials of 
Wonosobo Tourism and Creative Economy Office tried to minimize the fund by 
revising their promotion plans and tried to coordinate with Wonosobo 
Government as well. Wonosobo Tourism and Creative Economy Office also had 
three strategies in promoting tourist attractions in Wonosobo. They were personal 
selling, advertising, and enhancing the public relations efforts 
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